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*In October 2021, members of the Air Transport Action Group (ATAG), including GE Aerospace, adopted a long-term climate goal of net zero carbon emissions by 2050, confirming the aviation industry’s commitment to reduce carbon emissions in support of the Paris Agreement.
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What are the Biggest Hurdles to Meeting the 2050 Net Zero goal?
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These are the findings of a GE/Ipsos poll conducted between May 2-11, 2023. For this survey, a sample of 325 aviation business decision makers ages 26+ from the 

U.S., U.K., China, India, UAE, and France were interviewed in English, Chinese, Arabic, or French. Respondents in the U.S., U.K., China, and France were 

interviewed online, while those in the UAE and India interviewed by telephone. To qualify, respondents needed to work full-time at or own a company with 100+ 

employees in the aviation/aerospace, transport and logistics, or travel sector, have a role as a middle manager or more senior and have all, part or some of the 

decision-making responsibility or input in the aviation/aerospace, transport, or logistics areas. For those in the U.S., the company needed to have an annual revenue 

of $5 million or more. For those in the U.K., the company needed to have an annual revenue of £5 million or more. For those in China, the company needed to have 

an annual revenue of 4.5 million yuan or more. For those in India, the company needed to have an annual revenue of ₹30 crore or more. For those in the UAE, the 

company needed to have an annual revenue of 37.5 million dirham or more. For those in France, the company needed to have an annual revenue of €5 million or 

more. The sample includes 57 respondents from the U.S., 56 respondents from the U.K., 50 respondents from China, 55 respondents from India, 55 respondents 

from the UAE, and 52 respondents from France.

The online sample was randomly drawn from opt-in partner online panel sources. The phone sample was drawn from partner proprietary databases as well as online 

third-party sources. Overall, the study’s sample does not rely on a population frame in the traditional sense. No post-hoc weights were applied to the data and the 

findings reflect the opinion of these respondents.

Statistical margins of error are not applicable to online non-probability polls. All sample surveys and polls may be subject to other sources of error, including, but not 

limited to coverage error and measurement error. Where figures do not sum to 100, this is due to the effects of rounding. The precision of Ipsos online polls is 

measured using a credibility interval. In this case, the poll has a credibility interval of plus or minus 6.7 percentage points for all respondents. Ipsos calculates a design 

effect (DEFF) for each study based on the variation of the weights, following the formula of Kish (1965). This study had a credibility interval adjusted for design effect 

of the following (n=325 , DEFF=1.5, adjusted Confidence Interval=+/-8.2 percentage points).












